
Introduction 
 
 
 
 
To increase mental health awareness on 
our campus, we launched our initial 
version of May is Mental Health 
Awareness month in 2013. We focused 
our initial efforts to promote mental 
health awareness by implementing 
various CAPS events throughout our 
campus. This past year, we expanded our 
efforts to spread mental health awareness 
to the campus community by integrating 
other departments, student organizations, 
and various social media and marketing 
campaigns with the hope that MMHA 
would become an annual tradition.  
 
 
 
 
 
 
 

 

 
 
 
 
 
 
 
 
 

Recommendations 
• Start planning in January 
• Collaborate with departments 
• Select a theme 
• Utilize social media and marketing 

strategies  
• Invite staff, faculty and student 

organizations to participate 
• Collaborate with Faculty and Staff 

Assistance Program (EAP) 
 
Conclusions 
Comprehensive prevention efforts 
necessitate a collaborative planning, 
Mental Health Awareness Month 
addresses the need for increased 
presence of campus resources, 
promotion of community involvement, 
destigmatization of mental health 
issues, and visibility of university-
wide support.  
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

Program 
MHAM events were supported and 
organized by a number of 
organizations and departments at 
UC San Diego. Including student 
organizations and campus 
departments leverages marketing 
because they also market to their 
communities.  
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 Social Media campaign – daily  
photo of CAPS staff/student leaders  
”What do you do to promote your 
mental health?”#31Menta lHea l thDays  
 
 
 
 
 
 
 
 
 
 
 
 
 
Flyers, postcards, TV monitor ads 
and website banner ads. 
 
 
 
 
 
 
 
 
 
 
 
 
All campus email sent by senior 
administrator inviting staff, faculty 
and students. 

Dedicated webpage for event 
http://caps.ucsd.edu/may.html  

Abstract 

Monique Crandal, Ph.D., Koko Nishi, Psy.D. & Jerry Phelps, Ph.D.  

May is designated as National 
Mental Health Awareness Month 
(MHAM).  In May 2014, UC San 
Diego unveiled a month long 
awareness campaign, themed "Mind 
Your Health.” MHAM aims to draw 
attention to suicide prevention, 
while also reducing the stigma and 
discrimination against those 
affected by mental health 
disorders. UC San Diego enlisted 
support and involvement across the 
campus, including system-wide 
campus leaders. UCSD CAPS also 
employed a social media and 
marketing campaign. 

Marketing 

Par ticipation 
Number of campus-wide events: 14 
Number of 
departments/organizations 
collaborated with: 11 
Number of visitors:15-20 per event 
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