Addendum 1 – RFP # UCOP/PC Peripherals/2009
Pre-Bid Conference / Supplier Questions & Answers
December 7th, 2009

1. Every company will have a different advertised price.  How will the UC determine what is the best overall value to the UC System?  Every company will have a different markup to get to an advertised price, which means a perceived 10% discount may still be higher than another company's discount at 8% due to markups from cost to advertise.  Please explain how this will be evaluated.
A.  UC uses cost per quality point methodology for award(s).  Net costs calculated based on the discount structure offered will be used to evaluate cost.
2. I see terms on electronic invoicing within the UC eProcurement environment.  Is this also a requirement, or is the requirement centered around punch-out and electronic PO acceptance?

A.  Please answer all questions as these are eProcurement location requirements which may 
vary on a campus by campus basis.
3. Is it the UC's intent to award one contract or could it be a multiple award?

A.  There could be multiple awards.
4. I noticed that there are monitors on the market basket. Do we need to include the CA recycling fee within the pricing of the item?

A.  No.
5. When inserting an answer in the bid document, would it be helpful to have the answer in a contrasting color?

A.  Yes.
6. Many of the campuses require desktop delivery. Do we need to comply with each individual campus standard?
A.  Yes.  There are four main delivery options, please identify which you can fulfill for which campus.  Also, please refer to Attachment 6, Location Profiles for campus specific information.
7. Will there be one UCOP Portal, and then each campus ecommerce requirements would go to their individual e-commerce requirements?
A.  There is not a single UCOP portal.  The awarded supplier will work with each campus individually.
8. When we submit catalogs with your sub-categories, all vendors do not handle discounts the same, for example Microsoft and Logitech mice may be discounted differently; how would you like that reflected in full catalog submissions?
A.  The discounts offered need to be consistent across the Attachment 2, 3 and 4 workbooks.  Please drill down to the product subcategory or sub-subcategory or manufacturer where you can give us the discount percentage instead of discount percentage range.
9. How often are E-Catalogs required?  Will integration with front-end platforms be required?
A.  E-Catalog is a minimum mandatory requirement of the RFP.  For integration, please refer to RFP Section IV U. 
10. Clarify the no log-in required (published pricing website) again?
A.  Pricing needs to be available on a public website that is readily accessible for Peripheral purchases with NO log-in requirement in order to see the pricing.  Example is looking for a book price on Amazon or Barnes & Noble.  
11. Any chance Dec 14 could be extended?

A.  The Bid response due date is now extended to Wednesday Dec 16th, 2009, 4PM PST.
12. Do you currently have any special bid pricing in place with manufacturers related to this RFP?  If so, will participating bidders be added to such bid letters?
A. No.
13. We have not reviewed all of the part numbers as of yet, but in the event that a part number is discontinued or in the rare event that there is no advertised price for a particular product, how would UCOP like us to handle this? 

A. Please refer to RFP Section VI A 1 a).
14. As a company that is trying to embrace green initiatives and knowing that UCOP has Green/Sustainability goals, would UCOP accept an electronic version of our entire catalog (Attachment 3) on CD for the hard copy response in lieu of a printed catalog, which would run close to 1000 pages?

A. A CD is preferred for submitting the full catalog.
15. Are you looking for one percentage off list for all of the schools or a percentage off of list based on each of the school’s requirements?
A. We are looking for consistent discount(s) off list pricing for all of the UC campuses.
16. Would the schools be willing to entertain standards across the campuses so we could get them better pricing?
A. No.
17. If we feel we have an alternative pricing mechanism for the schools will that be entertained?
A. Please refer to RFP Section VI F.
18. Is there a contract already in place for this type of equipment and who holds the contract?

A. There is currently no strategically sourced contract in place for this type of equipment.

