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I. General information about this RFP
A. Purpose of this RFP

The purpose of this Request for Proposal (RFP) is to invite qualified suppliers to prepare and submit a proposal (bid) to furnish Laboratory Equipment to the University of California (UC), in accordance with the requirements defined in this RFP.  
B. Agreement Length
The initial term of this Agreement is for a period of five (5) years.  Additionally, the UC may, at its option, extend the Agreement for five (5) additional one-year periods at the same terms and conditions.

C.  Objectives of this RFP

The overall objective of the RFP is to select a supplier or suppliers to assist UC in establishing a cost effective and efficient procurement program for Laboratory Equipment while maintaining high standards of quality and service. 
D. Issuing Office and Communication
This RFP, and any subsequent addenda to it, is issued by the UC Office of the President Strategic Sourcing Department (UCOP) on behalf of the Regents of the University of California. UCOP is the sole point of contact regarding all procurement and contractual matters relating to the requirements described in this RFP.  UCOP is the only office authorized to change, modify or clarify the specifications or terms and conditions of this RFP.
All communications concerning this RFP should be addressed in writing or email to both:

	Haggai Hisgilov
Executive Director
UCOP Strategic Sourcing
1111 Franklin St.
Oakland, CA 94607
Haggai.Hisgilov@ucop.edu 
	Andrew Clark
Strategic Sourcing Analyst
UCSF Strategic Sourcing
1855 Folsom St,, Suite 304
San Francisco, CA. 94143
Aclark@finance.ucsf.edu


E. Significant RFP Dates
	
	Time
	Date
	Location

	RFP Issuance Date
	11:00 am
	11/15/10
	

	RSVP due for Pre-Bid Conference
	4:00 pm
	11/30/10
	

	Mandatory Pre-Bid Conference
	1:00 – 4:00 pm
	12/2/10
	Conf. Call

	Vendors submit requests for clarification
	4:00 pm
	12/3/10
	Electronic Submission

	UC Issues response to requests for clarification
	4:00 pm
	12/10/10
	Electronic Notification

	Bid Submission Deadline
	4:00 pm
	1/14/11
	Oakland, CA

	Anticipated Award Announcement(s)
	11:00 am
	2/28/11
	Electronic Notification



*Note:  All times are pacific standard.
F. Exhibits and Attachments
This RFP contains the following attachments which will be incorporated into any agreement(s) resulting from this RFP.
1. Appendix A - Terms and Conditions of Purchase
2. Appendix F - Terms and Conditions of Equipment Lease
3. Appendix DS – Additional Terms for Data Security

4. Exhibit P -  UC Catalog Loading Process
5. Supplement 2 - Special Terms and Conditions for Maintenance
6. Supplement 5 - Special Terms and Conditions for Federal Government Contracts
7. Exhibits A-C - Certification Regarding Debarment
8. Attachment 5 - UC Location Profiles
9. Attachment 6 - Commodity Team Roster
10. Attachment 1 – Bid Worksheet

11. Attachment A – Terms and Conditions for Biological Safety Cabinets

G. The University of California
Locations
Known for academic excellence, UC is a large and complex system devoted to scholarship, research and public service.  For more information on the size and scope of the UC system, please see http://www.ucop.edu. 
UC is comprised of the following sites:
1. Campuses:  Berkeley, Davis, Irvine, Los Angeles, Merced, Riverside, San Diego, San Francisco, Santa Barbara, and Santa Cruz

2. Medical Centers:  Davis (located in Sacramento), Irvine, Los Angeles, San Diego, San Francisco

3. Office of the President:  Oakland

4. Remote Offices:  Agricultural field stations throughout the United States:  remote teaching and administrative offices throughout North America

5. Lawrence Berkeley National Laboratory:  Berkeley
H. Bid Evaluation and Contract Award
This solicitation, the evaluation of proposals, and the award of any resulting contract shall be made in conformance with applicable University policies and State of California law. The University reserves the right to withdraw this Request for Proposal at any time. All documents submitted to UC on behalf of this RFP will become the exclusive property of the UC system and will not be returned. 

Any contract(s) resulting from this Request for Proposal will be awarded to the responsive and responsible bidder whose proposal, in the opinion of the University, offers the greatest benefit to the University when considering the total value, including, but not limited to, the quality of products and service and total cost (including prompt payment discounts, trade-ins, upgrades, available volume discounts, shipping and other miscellaneous charges).

Proposals will be evaluated by the University’s commodity team using a quality points system. The evaluators will examine each proposal to determine, through the application of uniform criteria, the effectiveness of the proposal in meeting the University’s program requirements.  In addition to materials provided in the proposals, the commodity team may utilize site visits, oral presentations, product testing, additional material/ information, or references from the supplier and others.
The average of all quality points per category awarded by individual evaluators will be added together to compile a quality point total. The total quoted cost will then be divided by the total quality points to determine the best proposal for each bid option. The proposal offering the lowest cost per quality point for any of the specified bid categories which the University, in its sole discretion, elects to exercise, will be recommended for award.  Should the bidder with the proposal offering lowest cost per quality point for any bid category refuse or fail to accept the tendered purchase contract, the award may be made successively to the bidder with the second lowest cost per quality point, or then to the third in the event of further failure to accept.

I. UC Retention of Rights
1. The University may waive irregularities in a proposal provided that, in the judgment of the University, such action will not negate fair competition and will permit proper comparative evaluation of bids submitted.  The University's waiver of an immaterial deviation or defect shall in no way modify the Request for Proposal documents or excuse the bidder from full compliance with the Request for Proposal specifications in the event the contract is awarded to that bidder.
2. The University reserves the right to accept or reject any or all bids, make more than one award, or no award, as the best interests of University may appear.  Any contract awarded pursuant to this RFP will incorporate the requirements and specifications contained in the RFP, as well the contents of the bidder’s proposal as accepted by the University and will be in writing.
J. California State University System

An Agreement of Understanding exists between The Regents of the University of California and The Trustees of the California State University (CSU) establishing the California Higher Education Consortium (CHEC). Through a collaborative relationship, the Consortium seeks to combine procurement and contracting activities and efforts to obtain best value goods and services while reducing total acquisition costs. Accordingly, any agreement resulting from this solicitation shall recognize the participation of the 23 campuses of the Trustees of the California State University with the following understandings:
1. The successful bidder agrees to extend the pricing resulting from this bid to the CSU Institutions under the terms of the resulting agreement(s). 
2. All contractual administration issues regarding the agreement (e.g. terms and conditions, extensions, renewals, etc.) shall remain the responsibility of the University of California. Operational issues, fiduciary responsibility, payment issues, performance issues and liabilities and disputes involving individual CSU campuses shall be addressed, administered and resolved by each CSU campus. The University of California and the California State University are separate and distinct governmental entities. As such, each administrative unit and campus therein is financially separate and shall be responsible for individual financial commitments. No fiduciary responsibility for performance liability, unless otherwise expressed, exists between the University of California and California State University and their respective campuses.
3. The total volume of Products for the CSU system is not included in the estimated volume stated in this document. 

II.  Instructions for this RFP
A. Bid Submission Instructions
The following information is intended to assist bidders in submitting this RFP and is provided as a courtesy.  It is the bidder’s responsibility to submit this RFP in the manner expected by UC.  
1. Bidders must RSVP to this RFP’s issuing office contact with their intent to participate in the pre-bid conference. 

a. Please RSVP by the close of business on 11/30/2010 to the issuing office contact.

b. Please provide the names, titles, phone numbers, and email addresses of all participants and whether they will be joining via call or in-person.
c. UC will provide conference specifics upon receipt of your RSVP.

d. Please note that this meeting will be held virtually and attendance will be limited to conference call attendance only.

2. Bidders must attend the pre-bid conference.

3. Bids must be signed by a company officer who is authorized to enter into contracts on behalf of your firm.
4. Bidders must upload to BidSync their completed Bid documents prior to the close of the bid. 
5. Bidders must mail or deliver a signed paper copy of their bid marked original bid, along with the electronic price files (on CD or flash drive in xls or xlsx format) to UCOP to the attention of the issuing office contact listed in this RFP.  Please use recycled paper with at least 30% recycled content.
a. Bids arriving after the bid deadline will be returned to the bidder unopened.  

b. Bidders are prohibited from disseminating their bids to any other location other than the issuing office listed in this RFP.

B. Pricing Worksheet Instructions
1. Price submissions must be in the unaltered format of the template provided as part of this RFP.  Any modifications to the template may result in disqualification.

2. Price submissions must not include tax.
3. Please also submit a catalog of all items in the category of Products and accessories by your company.   No template will be provided, however, your submission must include:
a. Your company’s part number
b. Manufacturer name
c. Manufacturer Part Number
d. Short Product Description
e. List Price
f. UC Price
g. Calendar Year 2010 Discount
h. Proposed Discount 
4. All prices submitted for this RFP will be incorporated into any resulting agreements as Attachment 1.  
III. Commodity Program Requirements
A. Minimum Mandatory Requirements
Modifications, exceptions, or failing to answer the requirements set forth in this section will disqualify the bidder from participation in this RFP.   Suppliers will be required to positively affirm each Minimum Mandatory Requirement in the Solicitation of Products/Services below.
1. Bidders may not collude

2. Bidders must obtain the necessary insurance required in Appendix A §17.

3. Per Appendix A §22 Bidders must possess all trade, professional, or business licenses as may be required by the work contemplated by this RFP.

4. Bidders must operate within the guidance of all federal and state labor codes.

5. Bidders must agree to provide UC with 2% patronage and 2% 10 Net 30 on all invoiced sales to UC minus taxes and freight.

6. Bidders must accept the terms outlined in Appendix A Standard RFP Requirements.
7. Bidders must submit audited financial statements or equivalent data (e.g. Dunn and Bradstreet) for the past two years to establish its financial capability to provide the products or services contemplated in this RFP.

8. Bid Submission Requirements

a. Bids received after the Bid Submission Deadline will not be considered for award.

b. Bids must be signed by a company officer who is authorized to enter into contracts on behalf of the bidding firm.

c. Bids must follow the format of Attachment 1, provided with the RFP.
B. UC Commodity Program Expectations
The requirements set forth in this section are in addition to the terms in Appendix A and are provided to assist bidders in understanding the scope of work required by this RFP.  Bidders may modify or except these requirements, however, UC reserves the rights to reject or negotiate any modified or excepted proposals without limitation.
1. Communication Requirements

a. Communications that are specific to a UC location (such as new campus representatives, vendor shows, marketing plans, etc) shall be communicated between the Supplier and the location directly.
b. Supplier agrees to hold Systemwide quarterly business reviews (QBRs) that will be open to any UC team member, UC commodity expert or any UC location Strategic Sourcing personnel.
i. Awarded Supplier agrees to provide all information 5 days prior to QBR.

ii. Supplier has 30 minutes to present all information to ensure adequate time for discussion.

c. Supplier agrees to provide an opt-out from Supplier’s emails and other communications to all UC personnel.

d. The standards of conduct to which the Supplier, UC and their respective employees and agents are held shall at all times consist of appropriate and ethical behavior.  In addition, all Supplier/UC interactions must adhere to all Federal and State laws as well as UC Systemwide and UC location policies which govern said interactions.  Governing laws and policies include, but are not limited to, the California Political Reform Act of 2001, The State Fair Political Practices Act, UC Business & Finance Bulletin G-39 and any applicable departmental policies (e.g. the UCLA School of Medicine Policy and UCSF Industry Relations Policy 150-30).
e. Suppliers are prohibited from sending unsolicited promotional emails to any UC location or UC email address.
f. Suppliers will not use UC logos or names without prior written consent from authorized UC Personnel.
g. All promotions and marketing on campus must be provided to campus Strategic Sourcing for approval prior to rollout on campus.
2. Ordering Requirements

a. Purchase orders that state pricing that reflects the current and approved agreement pricing shall be deemed accurate and shall be binding when they are transmitted by UC to the Supplier.  Each such order for any Products covered by this Agreement and all documents issued as a result thereof, shall by governed by this Agreement.  Each order shall specify the quantity, description, price, and delivery point.
b. Supplier agrees to receive UC orders through manual and automated methods, including without limitation, toll-free telephone, fax, mail, EDI, and internet.

c. Awarded Supplier agrees to acknowledge receipt of all orders to the buyer of record identifying the receipt of the order and advising the expected ship-date of goods.  Supplier agrees to work with campuses to identify the method of acknowledgement.
d. Supplier agrees to immediately notify the buyer of record whenever an ordered product is out-of-stock to determine if the buyer wishes to backorder the product or cancel that order.
e. Awarded Suppliers shall not require an order minimum from UC for any transaction.
f. Awarded Supplier should offer a trade-in/replacement program or should assist UC in the proper disposal of equipment and products.

g. When installation is required for equipment, Supplier agrees to identify all installation costs at the time of Product quotation.
3. Product Fulfillment Requirements
a. Awarded Suppliers agree to maintain a minimum fill rate of 95% for stocked items, calculated on a line item basis.  A filled item is defined as the receipt of the item ordered within the service levels established by the agreement.

b. Awarded Suppliers agree to ensure stocked product delivery within 3 business days, no later than 3:30 pm PST.  Products not stocked must have a quoted delivery date.
c. Each order shall be labeled according to the requirements outlined by each campus profile.  These requirements include PO Number, product descriptions, quantities, and catalog numbers.
d. Suppliers will not substitute alternate items for Products ordered except with the express approval from authorized UC personnel. In the event of a stock-out, Supplier agrees to contact the buyer to discuss options prior to taking action.
e. Awarded Supplier agrees to ship products to the address identified by the buyer of record unless instructed to do otherwise by the buyer of record or the campus Strategic Sourcing office.
4. Invoicing Requirements
 
a. Supplier agrees to include the following information on invoices:
i. The applicable UC location’s sales tax as a separate line item
ii. Purchase order 
iii. Description, quantity and Supplier’s part number for the Product ordered
iv. Net cost of each item

v. Reference to original purchase order and invoice number for all credit invoices issued

vi. Level 3 purchasing card information, in the case of P-Card orders.
b. Invoices shall be submitted directly to the address noted on the purchase order.  If no address is given, orders must be submitted directly to UC locations Accounting Departments or as instructed by an authorized UC location representative.
c. Supplier agrees to work to minimize price discrepancies between UC Agreement pricing and the prices invoiced by the Supplier.

d. Supplier agrees to identify an invoice dispute process with bounded timelines.
5. Freight Requirements

a. Awarded Supplier agrees to participate in UC’s inbound freight program on a campus-by-campus basis if mutually beneficial for UC and the awarded Supplier.  Supplier agrees to work with campuses to identify whether it is mutually beneficial.

b. Awarded Supplier agrees to support UC’s use of Third Party Logistic companies.

c. Standard delivery terms are

i. FOB Destination, freight prepaid and allowed;

ii. Supplier retains title and control of goods until they are delivered to the UC destination as specified on the order.

iii. Supplier selects the carrier and assumes risk of transportation and files claims for any loss or damages.

iv. Supplier pays and bears freight charges.

d. Rush delivery terms when UC requests expedited delivery are

i. FOB Destination, freight prepaid and add;

ii. Supplier retains title and control of goods until they are delivered to the UC destination as specified on the order.

iii. Supplier selects the carrier and assumes risk of transportation and files claims for any loss or damages.

iv. Supplier pays the upfront freight charges, but then adds the freight charges onto the invoice to the UC.
e. Where applicable, Supplier agrees to itemize freight and service charges separately from Product and apply taxes only as is appropriate per the California State Board of Equalization tax guidelines.  If requested, any non-taxable shipping charges (e.g., UPS or other third-party freight charges) must be separated from taxable shipping (e.g., handling charges or deliveries via a Supplier-owned truck).

6. Payment Requirements 
a. Awarded Supplier agrees to accept payment by any of the below methods: 

i. Check
ii. Procurement Card

iii. Ghost card

iv. Electronic payment using Automated Clearing House (ACH) or Electronic Funds Transfer (EFT)
7. Product and Price Management
a. Awarded Supplier agrees to provide an electronic Price File which details the prices for all Products, including without limitation each Product’s corresponding part number, short description, unit of measure, list price, UC-discounted contract price, and UNSPSC.  The initial Price File shall be provided by Supplier as Attachment 1. Consistent with the process outlined in Attachment P and the terms contained infra, the Price File may be updated on a quarterly basis for Product additions and deletions, and may be updated annually for Product price increases.

b. Awarded Supplier agrees to hold all pricing fixed until 1/1/2012.  
c. Awarded Supplier may propose to increase prices at most once per year thereafter.  All proposed price increases will be limited by a governing PPI (or multiple PPIs) as mutually agreed not to exceed a maximum aggregate increase of 3% per year. UC calculates price increases by comparing the existing price for a quantity weighted market basket of all products purchased from the Supplier to the proposed price for the same market basket.  UC reserves the right to negotiate all price increases.  Upon request by UC, awarded supplier agrees to provide letters from manufacturers to justify price increases,

d. Awarded supplier agrees to assist UC in identifying the items and quantities used to develop the market basket for the annual price adjustment process.
e. Any new products added to the supplier’s price file, or any deleted products must be identified to UC 60 days prior to availability and must have the same discount level as other similarly classified products.

f. Supplier agrees to price all new products with an equal discount to similar categorized products.

g. Supplier must comply with campus e-Commerce requirements on a campus-by-campus basis but must adhere to University policy for consistency in catalog loading and pricing, as outline in Exhibit P.  See Attachment 2 for campus specific e-Commerce program requirements.
h. All product sold to UC must be new and genuine.  UC will permit the sale of refurbished or used product, provided it is clearly designated as such prior to purchase.
i. Supplier agrees to provide UC with printed catalogs, electronic price files and e-commerce price files at no cost.
8. Post-Purchase Customer Service
a. Returns of Products due to Supplier’s fault shall be replaced or picked up by the Supplier within three (3) Business Days after notification.  Such returns shall be made at no cost to the UC. Either a credit or a corrected invoice shall be issued by Supplier within five (5) Business Days after Supplier receives the returned Product.  No restocking charges or additional shipping charges will be applied for these returns.  
b. Returns of Products where there is no fault or UC fault shall be permitted for full credit and without restocking fee, so long as the following elements below are satisfied:
i. UC notifies Supplier of the intent to return Product within thirty (30) days from confirmed delivery to the end user; and 

ii. Supplier receives Product in resalable condition within ninety (90) days of issuing authorization to return.
iii. Once notified supplier must pickup Product within thirty (30) days.
c. When training is required by the end user, Supplier agrees to provide training on the appropriate use of the product according to the manufacturer specification at no additional cost to UC.

d. Supplier is responsible for ensuring that repair facilities have sufficient spare parts and labor to support all stated manufacturers’ equipment sold to the UC.
e. Upon reasonable request, Supplier shall endeavor to make available loaner equipment for Products serviced by Supplier in the event equipment repair results in extended downtime.  Supplier shall track repair service requests and issue copies of completed work orders.  If Supplier does not repair an item in a reasonable amount of time or equipment is deemed unreliable due to excessive downtime, the Supplier shall replace or accept return and provide full credit for the equipment, provided the equipment is still under warranty or an extended service agreement.
f. Awarded supplier agrees to provide complete service documentation including schematic circuit diagrams, parts lists, mechanical drawings, and cut sheets.

g. Supplier agrees to provide reasonable access to spare parts and technical support to on-campus technicians.  Spare parts shall be priced commensurate with equipment contract pricing discounts.
h. Awarded Supplier agrees to provide UC with activity reports to assist UC in the management of the program.  UC will attempt to consolidate and standardize requests and reporting to minimize the impact upon the Awarded Supplier.  Typical reports include:
i. Systemwide and campus level sales and patronage.
ii. Price adjustment proposals including report of all product adds and deletes 60-days prior to price updates.

iii. Sales of specific product, such as sustainable product.
iv. Patronage incentive detail showing products earning incentive.

v. Total sales detail identifying part number, UNSPSC, etc.

vi. Service standards report to identify supplier’s customer service accomplishments.
i. Vendor agrees to cooperate with any third-party equipment maintenance consultant/advisors retained by the University of California.  Third-party consultant/advisors may provide services including but not limited to: managing maintenance service requests, dispatching service for corrective and preventative maintenance, issuing purchase orders, and approving/processing maintenance payments. 

IV. Bidder Response
A. Minimum Mandatory Requirements
	1. Bidders may not collude. 

	 FORMCHECKBOX 
  I did not collude

 FORMCHECKBOX 
  I cannot agree

	2. Bidders must obtain the necessary insurance required in Appendix A §17.

	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree

	3. Per Appendix A §22, Bidders must possess all trade, professional, or business licenses as may be required by the work contemplated by this RFP.

	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree

	4. Bidders must operate within the guidance of all federal and state labor codes.

	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree

	5. Bidders must agree to provide UC with 2% patronage and 2% 10 Net 30 on all invoiced sales to UC minus taxes and freight.


	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree

	6. Bidders must accept the terms outlined in Appendix A Standard RFP Requirements.

	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree

	7. Bidders must submit audited financial statements or equivalent data (e.g. Dunn and Bradstreet) for the past two years to establish its financial capability to provide the products or services contemplated in this RFP.

	 FORMCHECKBOX 
  Submitted

 FORMCHECKBOX 
  Not submitted

	8. Bid Submission Requirements

b. Bids received after the Bid Submission Deadline will not be considered for award.

c. Bids must be signed by a company officer who is authorized to enter into contracts on behalf of the bidding firm.

d. Bids must follow the format identified by UC in this RFP.


	 FORMCHECKBOX 
  Agree

 FORMCHECKBOX 
  Disagree


B. Quality Point Questions

	Question
	Answer

	
1. Please identify those products you are bidding for this RFP, the standard lead-time for the category of products and the number.  

Product

Bidding

Standard

Lead-Time

Count of Part Numbers In Catalog

Ultra Low Freezers

Centrifuges

Incubators

Bio Safety Cabinets

PCR Machine



	
2. Please describe how your company ensures accurate and valid invoices.  Include how invoice mis-matches are resolved and any time bounds your company is able to place on the resolution process.

	

	
3. Please identify how your company controls freight costs for the products shipped to UC locations.  Are you willing to support UC’s use of Third Party Logistics companies and/or Inbound freight programs to further reduce UC’s shipping costs?

	

	
4. Is your company able to receive Purchase Orders and/or submit invoices via EDI or cXML?  Please list all other means of transmitting and receiving orders.

	

	
5. Please describe your company’s ability to provide the following general systems and order management capabilities at no additional cost to the University.

a.      Electronic catalogs for UC ecommerce systems.

b.      UC specific pricing and contract terms

c.      Order restrictions for blocking items based upon SKU number, Product code and Product class 

d.      Web based order management allowing UC departments to track and manage orders.

e.      Accommodation for 32 digit account numbers

f.       E-mail notification to the buyer of record of the receipt of order and estimation of delivery date. 

g.     Advanced shipping notification via e-mail to the buyer of 
 record, end user and/or the UC representative at the 
receiving destination. 


	

	
6. Describe any other means your company has available to assist UC with order management.

	

	7. Within your quotation for products, does your company identify the fully delivered and installed cost, including any required accessories?  
 
	

	8. When issuing a quotation for a list of products, do you routinely itemize the quote to allow end users to see all parts, accessories, or add-ons required for the Products use?


	

	9.  Please describe your company’s ability to handle rush orders on the product categories you are bidding.
	

	
10. Is your company able to accept electronic payment of funds using EFT or ACH?  Please list any other means UC may use to remit payment electronically.

	

	
11. UC often purchases Equipment in anticipation of building openings and does not always enter the Equipment into service immediately.  Is your company able to begin the equipment warranty on the “in-service date” for the equipment?   Please identify any limitations to your answer.

	

	12. UC may purchase equipment in anticipation of a building opening or a building remodel.  If UC is unable to enter equipment into service immediately, is your company able to store the equipment until the space is ready?   Please list any limitations to this.


	

	
13. Please describe your company’s capability to provide customer training on the appropriate use of Laboratory Equipment per the manufacturer’s specification.  Please identify in your response who conducts the training and how end-users access the service.

	

	14. Please describe your company’s capability to assist UC with proper safety measures in the use of your product(s).  Include programs such as:

a. Clear operating instructions/manuals

b. Customer notices/alerts regarding product recalls

c. Ongoing communications on safe use

d. Suggestions for proper disposal at end of life


	

	
15. Given the long lead time for Ultra-Low Freezers, freezer malfunctions cause significant problems for UC’s researchers which may result in critical delays in their research.  Please identify a program or solution which can be deployed on campuses to minimize or eliminate these critical delays.  Please identify how your program or solution solve will address both freezer malfunctions during business and non-business hours (e.g. Saturday morning malfunctions). 
 
	

	16.  Please describe your company’s warranty program, including how end-users file a work-order, whether the warranty provides for on-site service or covers the cost to ship product back to manufacturer, and lead-time commitments for call-backs and service calls.


	

	17.  Does your company prominently display the warranty period end-date on the product along with the contact information for the warranty administrator?  If not, are you willing to do so for all Equipment sold to UC?


	

	18.  Please describe your company’s program for maintenance and repair, including the availability of preventative maintenance, the process for filing a work order and the lead-time for call backs.


	

	19.  Please describe your company’s ability to provide “white-glove” service to UC for the installation of equipment?  In your response please identify the category of equipment included in the service and whether it is free of cost to UC.


	

	
20. Is your company able to identify and communicate to UC any discontinued items 60 days before they are removed from UC’s contracted pricing?  If not, please explain how your company will keep UC apprised of product deletions.

	

	
21. If your company is a distributor of any of the product you are quoting in this bid, please identify how your company works to ensure that cost decreases from manufacturers are passed along to UC.

	

	
22. If your company is a manufacturer of any of the product you are quoting in this bid, please identify how your company works to ensure that cost decreases are passed along to UC and not absorbed by distribution.

	

	
23.  Please provide information about the structure of your organization including any affiliates and/or subsidiaries who also sell Laboratory Equipment or Laboratory Supplies.

	

	24. Describe your company’s ability to provide Laboratory Equipment to all UC campuses and locations while maintaining consistent service standards and pricing?  


	

	
25. Please list all locations and their respective activities (including but not limited to customer service, distribution centers, headquarters, branch offices, repair, etc.) from which this program will be administered if your company is awarded a contract.  


	

	
26. Describe your company’s experience serving customers in Higher Education and customers with equivalent geographic distribution of operations as UC?

	

	
27.  What backup plans and/or systems does your company have in place to maintain operations during emergencies and catastrophic events? How will UC access these services?

	

	
28. Describe your company’s ability to accommodate requests by UC personnel for in-person assistance with the resolution of ordering problems, service issues, invoice disputes, business reviews and other matters which arise during the course of business?  If you are not able to accommodate in person requests, please identify how you handle such matters.

	

	
29. How does your company measure customer service levels and how can UC be confident our researchers and end-users are receiving an acceptable level of service?

	

	
30. Is your company available for receiving orders and providing customer service, including maintenance support between 7am and 6pm pst?  If not, what is your company’s normal business hours for these services?


	

	
31. Please specify your company’s capability to provide customer service, including maintenance support after normal business hours.

	

	
32. Please specify if your company’s employees or the employees of any firms which you utilize to deliver Products or provide service  to UC conform to the following:

 

a.       Wear company uniform

b.       Carry company badges with picture ID

c.       Passed background security checks 

d.       Are Bonded


	

	
33. Is your company a California based business per the California Institute for Regenerative Medicine’s requirements?  If so, provide a corporate letter stating CIRM certification, detailing the specific section under which your firm claims this certification.

	

	
34. The UC Supplier Diversity Program promotes business relationship and opportunities for small, local and diverse businesses, especially in instances where federally funded projects require UC to purchase goods from small, disadvantaged or minority owned businesses.  Is your company classified as a small, disadvantaged or minority owned business?  If yes, list the type(s) of current certification (self-certification or otherwise) and the certifying body (e.g. www.ccr.gov).

	

	
35. Will your company accept credit card payments from UC, including Purchasing Cards and Ghost Cards?  Please describe how the following are managed by your company.

a.     Authorization process (manual/automated)

b.     Card and Data Security

c.     Timeliness and accuracy of systems authorization in the order entry process

d.     Level of reporting (UC prefers level 3 reporting)


	

	
36. Please describe your company’s capability to market your Products and services for a customer operating in a non-mandated environment.  Please also include different successful marketing alternatives your company has conducted with accounts of similar size and complexity as UC.

	

	
37. There may be significant switching costs for UC researchers in moving to new equipment.  If awarded an agreement, how will your company overcome these switching costs to assist in agreement utilization?

	

	
38.  Is your company able to include a UC survey with each shipment to UC at the request of UC, with all responses sent to UC?  


	

	39.  Identify your company’s business model under which you would like to do business with UC:
a. Manufacturer that sells direct and distributes to UC

b. Manufacturer with a relationship with a distributor 
c. Distributor
	

	40. If manufacturer-distributor relationship, advise the authorized distributor(s) to service UC.

	

	
41. Please describe your company’s capabilities to provide standard spend reporting to UC and list any limitations which you might have.

	

	
42. Please identify how your company mitigates the impact of waste packaging upon UC campuses?

	

	
43. Does your company offer any end-of-life product tack-back programs?  If so, please list all items you take back for responsible recycling, donation, or reuse and outline the process for participating in the program. Note that responsible recycling prohibits illegal international export, land filling, or incineration of hazardous wastes.

	

	
44. Please attach your company’s environmental/sustainability statement or policy.

	

	
45. If you are a manufacturer, please identify the total percentage of qualified facilities that manufacture products sold by your company are certified under ISO 14001?

	

	
46. Does your company have an established environmentally preferable purchasing and supply chain program?  If so, please describe.

	

	47. UC is committed to ensuring researchers have the best information available to them regarding the Equipment they use.  To that end does your company place energy usage labels on product to identify to the end user the mean energy usage of the equipment?  Are you willing to do so at no cost to UC?


	

	48.  Does your company routinely provide clear instructions for end users regarding the most energy efficient use of Products? If so, how is this provided?

 
	

	49.  Does your company provide complete service documentation including schematic circuit diagrams, mechanical drawings, cut sheets, and parts lists?  If so, how is this information provided?


	

	450.  What percentage of post-consumer recycled material is found in your packaging material for Equipment?  If this amount differs between equipment types, please list the percentages for the equipment you are bidding in this RFP.

	

	 51.  What percent of solid waste from your sites which will be used to administer UC’s program is re-used, recycled, or diverted from landfills?
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