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Measures of Success
In order to assess the effectiveness of the University’s

efforts in enhancing students’ academic preparation for

college, it is necessary to establish numerical objectives

for these strategic outreach elements: Informational

Outreach Programs, School-Centered Partnership

Programs, and Academic Development Programs.

UC/K-12 School-Centered
Partnership Programs

Each UC campus, in collaboration with
participating K-12 school districts and other
regional partners is working to increase the
number of UC-eligible graduates from part-
ner high schools by 100 percent or to increase
the UC-eligibility rate in these schools by
4 percentage points, whichever is greater,
by 2002.

Each UC campus, in collaboration with
participating schools and other regional part-
ners is working to increase the number of
competitively eligible students (i.e., students
eligible for admission at the most selective
UC campuses) from partner schools by 50
percent—or the competitive eligibility rate in
these schools by 2 percentage points,
whichever is greater—by 2002.

Academic Development Programs

Statewide, UC academic development
programs is working to increase the number
of UC-eligible program graduates from disad-
vantaged backgrounds by 100 percent and the
number of competitively eligible program
graduates from disadvantaged backgrounds
by 50 percent by 2002.

Informational Outreach

Each UC campus is seeking to increase
the number of outreach contacts—such as
counseling/advising, informational work-
shops, school visits and tutoring—with
elementary, middle school, high school, and
community college students and families
from disadvantaged backgrounds by 200
percent by 2002.



